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THE PARTNERSHIP FOR A DRUG-FREE AMERICA®

The Partnership at drugfree.org is a nonprofit organization that exists to help

parents prevent, intervene in and treat drug and alcohol use by their children.

Bringing together renowned scientists, parent experts, and communications
professionals, the Partnership translates current research on teen behavior,
addiction, and treatment into easy to understand resources at drugfree.org.

2008 Annual Report J For parents who need help talking with their

Tewsed Hoalthy Pamiliss kids about drugs, alcohol and other risky

behaviors, TimeToTalk.org offers tips and

tools promoting parent/child communication.

Time To Act is a step-by-step guide for

parents who believe or are sure that their teens
are drinking or using drugs and need to know
what to do.

Through i ts AR3600

programs, the Partnership educates parents

The Partnership exists to help

parents prevent, intervene inand irc - and concerned citizens at the grassroots level
drugand alcohol use by their childre

on the risks of methamphetamine, non-
medical prescription drug use and other
emerging drug threats, and promotes parenting and community practices

designed to prevent teen substance abuse.

The Partnership depends on donations from individuals, corporations,
foundations and government. The Partnership thanks SAG/AFTRA and the

advertising and media industries for their ongoing generosity.
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http://www.drugfree.org/
http://www.drugfree.org/
http://www.timetotalk.org/
http://timetoact.drugfree.org/

METLIFE FOUNDATION

For over 20 years, MetLife Foundation has provided support for initiatives

focusing on substance abuse prevention and education.

Since 1999, the Foundation has collaborated with the Partnership for a Drug-
Free America on a national public awareness campaign to help parents and
caregivers communicate with children about the risks of drug use.

MetLife Foundation was established in 1976 by MetLife to carry on its long-

standing tradition of corporate contributions and community involvement.

For more information about the Foundation, visit www.metlife.org..

METLIFE AND METLIFE FOUNDATION
2008 REPORT OF CONTRIBUTIONS
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http://www.timetotalk.org/

PARTNERSHIP FOR A DRUG-FREE AMERICA/
METLIFE FOUNDATION ATTITUDE TRACKING
STUDIES

The 2009 Partnership/MetLife Foundation Attitude Tracking Studies consist of
two nationally projectable samples: a survey that measures attitudes and
behaviors of parents with children ages 10 to 19 that relate to substance abuse
and a teen sample for students in grades nine through 12. The 2009 survey is
the 21 wave of research conducted since 1987. Beginning in 1993 the teen
study has been conducted in schools and since 1995 the parents sample has
been conducted in homes. Respondent confidentiality was maintained for both
studies. Prior to those years the studies were conducted by interviews in central

location malls.

Since 2007 deKadt Marketing and Research, Inc. has conducted the in-home
parent survey and since 1993 The Roper Public Affairs Division of GfK Custom
Research North America has conducted the teen study. In 2009 the
parents/caregivers sample was 804 and surveying was conducted in September
and October, 2009. The margin of error for the parent sample is +/- 3.5 percent.
In 2009 the teen sample was 3,287 and surveying was conducted from March to
June, 2009. The margin of error for the teens sample is +/- 2.3 percent.

Significant differences on tables, charts, or graphs in this report are indicated
only for 2009 results versus 2008, unless otherwise noted. Significant differences

at the .05 level are noted with an asterisk.

* = Significant at .05 level

Data points from the 2006 teen survey are omitted, because the investigators

believe them to be inaccurate due to sampling error.
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QUESTIONNAIRE DEVELOPMENT

deKadt Marketing and Research and the Roper Public Affairs Division of GfK

Custom Research North America developed the questionnaires in cooperation

with the Partnership for a Drug-Free America® and MetLife Foundation.

SELF-REPORTED DATA

These studies are based on self-reported data which represent the dominant

methodology used in survey research. Many academic and government

institutions use self-reporting data when researching sensitive issues, for

example, Centers for Disease Control (Youth-At-Risk Surveys), University of

Michigan (Monitoring the Future Study), and the U.S. Department of Health and

Human Services (National Survey on Drug Use and Health).

o

n 7
& / &
;’ DEPARTMENT OF HEALTH AND HUMAN SERVICES //
% CENTERS FOR DISEASE CONTROL AND PREVENTION ’ >
% 777/ >
Y, 4 (e

The Youth Risk Behavior -
Surveillance System (YRBSS):
2007

National, State, and Local Data

YRBSS

Youth Risk Behavior Surveillance System

Monitoring the Future

NATIONAL RESULTS ON ADOLESCENT DRUG USE

Overview of
Key Findings

2008

National Institute on Drug Abuse

National Institutes of Health

U.S. Department of Health & Human Services

Results from the 2008
National Survey on Drug Use and Health:
Detailed Tables

Frevalence Estimates, Standard Errors,
FValues, and Sample Sizes
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EXECUTIVE SUMMARY: CAUSE FOR CONCERN

After a decade of declines in teen use of drugs and alcohol, the 2009
Partnership/MetLife Foundation Attitude Tracking study of teens points to
upswings in substances that teens are most likely to

encounter in social situations: alcohol, marijuana, and

ecstasy.

e In 2009 teens in grades nine through 12 were
significantly more likely than in 2008 to have

drunk alcohol in the past month.

e During the same time period all measures (ever tried in lifetime, past

year, past month) of marijuana use also significantly increased.

o Ecstasy measures of past year and past month also increased among
teens in grades nine through 12 from 2008 to 2009.
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Underlying these increases is a dramatic softening in teen attitudes and

beliefs that have correlated over time with drug use and drinking: perceptions of

the risks of use and perceived peer approval of the behavior.

e From 2008 t o 20009 t her e was a signi f
perceptions of peer approval of getting high. Teens greatly exaggerate
the number of their peers that drink ¢
usually get high ameasura of adceptantce thasit mor e o f

is of actual prevalence.

e There were erosions in teensd percepti:

risk in marijuana use.

e Erosion in the attitudes that help protect adolescents also occurred in
terms of ecstasy: a significant increase in the acceptability of use and a

decrease in perception of risk from 2005 to 2009.

Teen abuse of prescription (Rx) and over-the-counter cough medicine (OTC)
has remained stable from 2008 to 2009.

'\ coughfand Cold

S d . "Medicine ‘Abuse
Prescription Drug Abuse :
1 h e

Teen abuse of other substances monitored in the study cocaine, heroin,

methamphetamine, inhalants, LSD, steroids and other performance-enhancing

drugs remained stable from 2008 to 2009.

During this time of softening of attitudes that help protect teens from alcohol

and drug use, teens report a decrease in learning about the risks of alcohol and

drugs from Atraditional 06 sources (parent s, :

using the Internet as a source.
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Teens report less exposure to anti-drug television commercials from 2004 to

2009 corresponding to erosion in federal support for key drug prevention
program, notably the National Youth Anti-Drug Media Campaign. Although not
measured in this study, there anroer nradp ozritnsg oo f
messages in popular culture: film, television, music, and online social media

during this time period.

The p a r e patt of the research study providesan i nsi ght into parent

and beliefs that may help explain a reluctance to intervene.

e Parents who believe their teen has
gone beyond no use or experimentation
(trying once or twice) are less likely
than other parents to feel they are

capable of having an influence on their

chil dés dTeey i adso orepart.

lacking confidence in their ability to enforce rules related to substance

abuse.

¢ In addition to a lack of personal confidence, parents who believe their
teen has gone beyond no use or using once or twice are less likely
than other parents to believe that any parent can make a difference in

preventing his or her teen from substance abuse.

e Parents whose teen has gone beyond no use or using once or twice

are more likely than other parents to ascribe to cultural myths: all teens

wi || experi ment, as |l ong as he doesnot
use canbet ol erated, | 6d rather have my <c¢h

where | can supervise him or her.
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The earlier parents take action to address
greater the chance theyoll be effective 1in
according to findings from the 2009 Partnership/MetLife Foundation Attitude

Tracking study of parents, many parents who believe that their teens are using

dr ugs or drinking (at mor e t han j ust fonce

proactive as they should be.

e |t is often difficult for parents to accept that it is their child that has a

problem.

e Often parents will attribute warning signs of trouble to ordinary teenage

phases.

e Some parents want to avoid conflict with their teen and so wait until

they have collected overwhelming evidence.

The Partnershiprovides
resources to help parents wieither
suspect or know their child has ai
alcohol or drug problem
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TRENDS IN ADOLESCENT SUBSTANCE ABUSE

From 1998 to 2008 teen abuse of alcohol and illegal drugs significantly
decreased. Among 9" through 12" graders past year alcohol and marijuana use
significantly decreased by 30 percent, and past year methamphetamine abuse

was down by 60 percent.

After a decade of declines in teen use of drugs and alcohol, the 2009
Partnership/MetLife Foundation Attitude Tracking study of teens points to
upswings in substances that teens are most likely to encounter in social

situations: alcohol, marijuana, and ecstasy.

CAUSE FOR CONCERN: DECADE-LONG DECLINE IN TEEN
ALCOHOL AND DRUG USE MAY BE REVERSING.

In 2009 teens in grades nine through 12 were significantly more likely than in
2008 to have drunk alcohol in the

past month.
60 - 50

*
50 - Past Month Alcohol Use 39
40 \_‘_‘ 35 4
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During the same time period all measures (ever tried in lifetime, past year,

past month) of marijuana use also significantly increased.

60 -

51 .
50 - 39 44 " Ever Tried Marijuana in Lifetime
40 - .

Past Year Marijuana Use
s 30 41 38 "

20 | 32 . Past Month Marijuana Use

27 25
10 - 19
0 T T T T T 1

1998 2004 2005 2007 2008 2009

Ecstasy measures of past year and past month also increased among teens
in grades nine through 12 from 2008 to 2009. MDMA or Ecstasy (3-4-
methylenedioxymethampheta-mine) is a synthetic drug with amphetamine-like

and hallucinogenic properties. It is classified as a stimulant.

14 5 Ever Tried Ecstasy in Lifetime
127 10 /10 *
Past Year Ecstasy Use
10 - 8
T 6 6 Past Month Ecstasy Use
*
M

2 - 4 4

%
A O o
1

1998 2004 2005 2007 2008 2009
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TEEN ATTITUDES THAT CORRESPOND TO INCREASE
IN ALCOHOL AND DRUG USE

Underlying these increases is a dramatic softening in teen attitudes and
beliefs that have correlated over time with drug use and drinking: perceptions of
the risks of use and perceived peer approval of the behavior. In addition there is
a increase in the perceived benefit of drug use and drinking 7 the percentage of
teens agreeingt h at Abei ng high faemenbrdy 4gpewahtoin r ose fr
2008 to a majority 51 percent in 2009.

From 2008 to 2009 there was a significant
peer approval of getting high.

Teens greatly exaggerate the number of their peers that drink or use drugs so
Afriends ywhgoe tushu aglhl at pmeasuie efsaccepiarcethanr e o f
it is of actual prevalence.

80 -

70 - *
78\_‘—“_"/

60 - 69 75

50 4 Have friends who usually get
40 - high at parties

30 -
20 -
10 -
0 . . . . . .

1998 2004 2005 2007 2008 2009

%
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There were erosions in teensod perceptions
marijuana use. 5 ] o
IR2y Qi ¢yl G2

50 1 anyone who uses marijuana

Teens in 2009 were

N
o
1

% Agree strongly
N w

o o

N
§

significantly less likely than in 28

2008 to disapprove of marijuana 24

use by their peers. In addition

teens were also significantly less

(=Y
o
1

likely to agree strongly that they

o

fdondétd want to
1998 2004 2005 2007 2008 2009
user so from 35

to 30 percent in 2009.

There were also significant decreases in a wide variety of risk perceptions in
using marijuana: harming relationships, and creating emotional and physical

risks.

% GreatRisk ¥ dza S Y| NJA (2004 2005 2007 2008 2009

Upsetting parents 68 69 64 67 62*
Letting other people down 48 53 53 54 48*
Making their problems worse 58 62 61 62 54*
Acting stupidly and foolishly 58 59 55 59 54*
Becoming lazy 51 50 51 53 48*
Getting depressed 50 50 48 50 44*
Putting themselves or othersindange 62 63 65 68 60*
Losing control of themselves 60 61 63 65 58*
Impairing their judgment 62 64 63 65 57*

* = Significant at the .05 level vs. 2008 Pagel4



Erosion in the attitudes that help protect adolescents also occurred in terms of

ecstasy: a significant increase in the acceptability of use and a decrease in

perception of risk from 2005 to 2009. Perception of risk in regular use
significantly decreased 10 percent and in trial there was a 13 percent decrease.
During the same time period there was a 26 percent increase in social approval

of ecstasy use (as measured by perceived peer use).

100 - Great Risk in regular Ecstasy us

9 80 82 77 76 .
o0 W—— O
70

o 51 93 49 47 e

50 - A———*\b*‘

40 -

%

30 Great Risk in trying Ecstasy once or twig &
*
20 - 34
o, 27 27 21 30
Havefriends that use Ecstasy
0 T T T T 1

2004 2005 2007 2008 2009

According to the survey, teen abuse of prescription (Rx) and over-the-counter
cough medicine (OTC) has remained stable with about 1 in 5 teens in grades
nine through 12 (20 percent) or 3.2 million reporting abuse of a prescription
medication at least once in their lives, and 1 in 7 teens (15 percent) or 2.4 million
teens reporting abuse of a prescription pain reliever in the past year. About 8
percent or 1.3 million teens have reported OTC cough medicine abuse in the

past year.

* = Significant at the .05 level vs. 2005 Pagel5


http://www.drugfree.org/notinmyhouse
http://www.drugfree.org/notinmyhouse
http://www.drugfree.org/notinmyhouse
http://www.dxmstories.com/glossary.html

Unlike most illegal drugs, perceived availability, or

how easy a teen believes it is to get prescription

drugs, can be a risk factor in adolescent abuse of Rx

medications.

PATS shows more than half or 56 percent of

teens in grades nine through 12 believe Rx drugs

are easier to get than illegal drugs. Six out of ten teen:
believe most teesiget R

Also, 62 percent believe most teens get Rx drugs ~ drugs from their own
_ _ i Tl YA fdicie _
from their own familyds mediggkihe cabinets
percent believe Rx drugs are easy to get from their

parentds medicine cabinet, up significantly

Teens smoking rates have remained stable with 25 percent of teens reporting

smoking cigarettes in the past month.

Teen inhalant use remains steady at 10 percent
for past year use; only 66 percent of teens report
t hat Asniffing or huffing thin
you, 0 significantly |l ess than t

who agreed last year.

SNIFFING MARKERS CAN
DAMAGE YOUR BRAIN.

Steroid and heroin use among teens remain low at 5 percent for lifetime use.
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SOURCES WHERE TEENS LEARN ABOUT THE RISKS
OF SUBSTANCE ABUSE

During this time of softening of attitudes that help protect teens from alcohol
and drug use, teens report a decrease in learning about the risks of alcohol and
drugs from Atraditional 06 sources (parents,

using the Internet as a source.

% Learned a lot about risks of drugs fradn 98

School 41 42 38 37 44 39*
Parents 26 28 28 29 35 31
TV commercials 17 36 26 31 31 26*
The Internet 11 23 22 25 29 29
Websites like YouTube NA NA NA NA 14 17*

Teens report less exposure to anti-drug television commercials from 2004 to
2009 corresponding to erosion in federal support for key drug prevention
program, notably the National Youth Anti-Drug Media Campaign.

60 -
48 See or hear antdrug commercials
50 daily or more often
40 -
31 29  Seéhear every day 0 31 Versus 2004
S 30 - almost every day ———
22 20 -35%
20 ~
-31%
10 - 18
10 See or hear more than once a day 11 -39%
0 T T T T T 1

1998 2004 2005 2007 2008 2009

+ = Significant at the .05 level vs. 2008 Pagel7



Although not measured in this study, there are reports of the proliferation of
Adrrugr mali zingd messages in popular culture:

online social media during this time period.

IMPORTANCE OF PARENTS

The increases in teen drug use and
drinking, coupled with the decline in
prevention messaging and a more
permissive media environment, make it

all the more important for parents to

play a more active role in keeping their

kids away from drugs and alcohol. Among kids in grades-12, those

who learn a lot about the risks of
drugs from their parents are up tc
50%less likely to use

Among the parents surveyed for the PATS study, 20 percent say their child
(ages 10-19) has already wused drugs or alcohol b

Among parents of teens ages 14-19, that percentage jumps to 31 percent, nearly

one third.
p Segmentation: Total parents with
children 14 - 19 years old
The research provides an insight into pare

help explain a reluctance to intervene.
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PARENTAL ATTITUDES

Parents who believe their teen has gone

. . . WHEN FINDING
beyond no use or experimentation (trying once or WORDS IS’

THE
AS

twice) are less likely than other parents to feel
they are capable of having an influence on their
chil dés deci si ons. They
confidence in their ability to enforce rules related
to substance abuse. \’L__,_

port

% Agree strongly/somewhat Paren@teen gone Other
beyondno use or using parents
once or twice

What | say will have little influence ove 42 23
whether my child/teen tries marijuana

| have difficulty enforcing rules for not smokin 25 11
cigarettes, drinking alcohol, or using marijuan:

In addition to a lack of personal confidence, parents who believe their teen
has gone beyond no use or using once or twice are less likely than other parents
to believe that any parent can make a difference in preventing his or her teen

from substance abuse.

% Agree strongly/somewhat Paren@@ teen gone Other
beyond no use or using parents
once or twice

There is very little parents can do to prever 50 21
their kids from trying alcohol

Pagel9
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Parents whose teen has gone beyond no use or using once or twice are more
likely than other parents to ascribe to cultural myths: all teens will experiment, as
|l ong as he doesndt become a regular wuser so

have my child drink beer at home where | can supervise her.!

90 - 84 76

0 - .
It is expected that most teens willt is expected that most teens will
try beer occasionally smoke marijuana once or twice

% Agree strongly/somewha

Parents whose teen
has gone beyond no use

30 -

% Agree strongly/somewha
N
o

10 or experimentation
10 -
3
O : I O
It is OK if my teen drinks alcohol Itis OK if my teen smokes
sometimes marijuana sometimes Other Parents
< 40 -
e
3
g 30 - It is OK if my teen drinks beer at a party if there is adult supervision the
2 22
=4
e 20 N
i
8
5 10 4
<
$
0 -
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lItisnotpossibletodefinitely report that teens

the direct result of these parental attitudes; once the teen began using alcohol or
druas. the parent mav have formed these attitudes to conform to the teen behavior.



